
Program management for integrated health promotion program linking to impacts and outcomes1 

Program management for integrated health promotion involves managing the total set of actions, including: 

Vision setting 

Priority setting and problem definition 
Ð 

Solution generation 
Ð 

Capacity building―support and resourcing for quality program delivery 
Ð 

1. Planning 

Planning for evaluation and dissemination 

2. Implementation Implementation of a mix of health promotion interventions and capacity building strategies to achieve 
the program goal and objectives 

3. Evaluation and 
dissemination 

 
 

3(a) Process 
evaluation 

 

Ð       Ð 
3(b) Impact evaluation including: 

Health literacy Social action and influence Healthy public policy and organisational 
practice 

Healthy lifestyles Effective health services Healthy environments 

Ð 
3(c) Outcome evaluation including: 

Quality of life, functional independence, equity, mortality, morbidity, disability 
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